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The Salton Sea is a saline, endorheic rift lake located 

directly on the San Andreas Fault in California’s 

Border Region. The lake occupies the lowest elevations 

of the Salton Sink in the Colorado Desert of Imperial and 

Riverside Counties in Southern California. Like Death 

Valley, it is below sea level; currently, its surface is 226 ft 

(69 m) below sea level. The deepest area of the sea is 5 ft 

(1.5 m) higher than the lowest point of Death Valley. The 

sea is fed by the New, Whitewater, and Alamo rivers, as 

well as agricultural runoff drainage systems and creeks.

The lake covers about 376 sq mi (970 km2), 241,000+/- 

acres, making it the largest in California. While it varies 

in dimensions and area with changes in agricultural 

runoff and rain, it averages 15 mi (24 km) by 35 mi (56 

km), with a maximum depth of 52 ft (16 m), giving a 

total volume of about 7,500,000 acre·ft (9.25 km3), 

and annual inflows averaging 1,360,000 acre·ft (1.68 

km3). The lake’s salinity, about 44 g/L, is greater than 

the waters of the Pacific Ocean (35 g/L), but less 

than that of the Great Salt Lake; the concentration 

is increasing by about 1 percent annually.[1]
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Scarlet Poppy Arte is a collection of textiles 
and crafts transformed into one-of-a-
kind couture pieces. Although the style of 
garments may be similar, each will use a 
different fabric making it a unique creation 
and producing an end result that is wholly 
different from any other. 

Available Exclusivly at FRED SEGAL
For more information visit 
www.scarletpoppyarte.com

CLASSIC STYLE

SCARLET
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MORAN 
ATIAS
Moran Atias Israeli Born, started TV appearances at the early 

age of 15 staring in the Israeli Youth Show “Out of Focus”. 

By 17 Moran Atias flew to Germany to start her international 

modeling career which led Moran Atias after a short period 

of time to Italy where there Moran was trully discovered for 

her many talents including cover and runway modeling, TV 

show hostess, film acting, radio etc. A few of Moran’s many 

achievements include recent testimonial nomination by the 

City of Milan to be the official spokeswoman leading the 

campaigns against Graffiti and the Cruelty against Animals 

for 2005-2006.

images: jason clark: foto
hair and makeup: judie tallman









Q: Can you give us a brief history on how 
the company was started and who are 

the founders? The Seduce Group was founded 
in 1995 by siblings Peter and Judy Li. Starting as 
a wholesale business, demand soon grew for Be 
Seduced’s glamorous and affordable designs, 
and the first stand-alone Be Seduced store 
was opened in 1997. The rest is history, with 
Be Seduced stocked in all of Australia’s major 
department stores, over 200 select retailers and 
30 Be Seduced boutiques around Australia.  

Q. How did “Be Seduced” become so popular 
in the Australia? Be Seduced recognized a niche 
in the fashion industry for an on-trend, well 
made and well priced fashion label that does 
not carry the heavy ‘designer’ price tag. Over 
the years Be Seduced has become synonymous 
with fashionable and sexy designs that will turn 
heads wherever they are worn. The Be Seduced 
girl loves to stand apart from the rest, and our 
customer knows when she walks into a  store 
she will find something that will make her shine 
and feel that extra bit ‘special’. 

Q. What makes “Be Seduced’s” designs stand 
out from others designers in the market? 
Whether the Be Seduced girl is at the beach, 
shopping with friends, out to dinner or heading 
for the dance floor, Be Seduced has something 
for everyone. Along with on-trend designs with 
their own unique edge, Be Seduced’s colour 
palette and prints combined with their well-
made designs instantly set them apart from 
other designers. The Be Seduced customer 
knows that when she buys a Be Seduced outfit 
she is buying a garment that is fashionable, 
quality-driven, and unique. 

Q. What are some of the company’s more 
popular designs and why? Be Seduced is 
renowned for sexy dresses, gorgeous flowing 
frocks, and cute cami’s; tops, pants, and shorts. 
Be Seduced also embellishes outfits with 
gorgeous beading, crystals, and diamonds. 

Q. Where can you find “Be Seduced” designs 
in the U.S.? Be Seduced is currently stocked in 
Macy’s West and select boutiques on the east 
and west coasts.

BE
SEDUCED           
Interview with Lauren Meiklejohn

National Marketing & PR Manager

at Australian Designer BE SEDUCED 



   THE 
EMPERESS 
    HAS NO CLOTHES

visuals:  jason clark for www.jasonclarkfoto.com
art director/producer: karim webb
makeup: ariel hope and deborah lin
hair: trevor jackson
wardrobe styling: adrien rabago: Adrienrabago@yahoo.com

models: rica, alma, nancee do, sasha, dominique, 
erin, tianna, arianna, shideh, parisa, kacie





On Tianna:
Vintage grey silk dress by: Main Frame

Red Belt: Vintage piece
Platform sandals by: Michael Kors



On Rica:
Vintage red mini dress by 

Kevin Hall couture
belt by: express

On Dominique:
Vintage purple sequence blouse by: 
Calvin Klein
Vintage Leopard swimsuit by: Gottex
Belt: Vintage



On Shideh:
Pink cut-out dress by Twelve by Twelve
Belt: Vintage
Platform shoes by Charles David
Bracelet by Express
 
On Dominique: Nude w/
platform shoes by Michael Kors

On Arianna:
Red chiffon dress by: Georgeou
belt by: Bebe

On Shideh:
Purple chiffon mini dress by:  
Twelve by Twelve
Platform shoes by: Steve Madden



On Parisa:
Red chiffon mini dress by: jaim`e

On Rica:
Vintage black chiffon sleeved 

bodysuit by: Cache
Platform booties by: Nine West

Belt: Vintage

On Parisa:
Vintage fuschia blouse
by Calvin Klein
Black high waisted suspender 
skirt by AlX Armani Exchange
Hat by Divided
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